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Mid-month greetings from “move in” weekend at Davidson College.  Attached 
is the “scene” at the College as they grapple with containing outbreaks while 
maintaining the liberal arts community that makes Davidson special.  It’s an 
experiment that will likely have fits and starts but will ultimately work.  More 
to come.   
 
This week, we will recap three presentations made at two analyst conferences 
from AT&T, Verizon, and T-Mobile.  Because of space constraints, we will hold 
on the TikTok and Fortnite headlines until next week’s edition (although it 
might be good to read this WSJ article on TikTok as well as this Reuters analysis 
on the Fortnite lawsuit).  Many thanks to each of you for the comments and 
suggestions for future Briefs – many great ideas to add to the Sunday Brief 
whiteboard.   
 
The Week That Was 

 

 
 

Ticker

Stock Name Symbol Dec-18 Dec-19 Jun-20 Dec-18 Dec-19 Dec-18 Dec-19 Amount Percent 14-Aug % change
Value Gained/ 

Lost ($B)
Apple AAPL 4,715.3          4,373.5          4,354.8          155.41$     293.65$     733$           1,284$        551$        75% 459.63$    57% 723$                   
Alphabet (Google) GOOG 695.2             689.7             687.0             1,035.61$  1,337.62$  720$           923$           203$        28% 1,507.73$ 13% 117$                   
Microsoft MSFT 7,672.2          7,665.0          7,650.0          100.09$     157.70$     768$           1,209$        441$        57% 208.90$    32% 392$                   
Amazon AMZN 491.2             497.8             509.0             1,501.97$  1,847.84$  738$           920$           182$        25% 3,148.02$ 70% 662$                   
Facebook FB 2,854.0          2,850.5          2,879.0          131.09$     205.25$     374$           585$           211$        56% 261.24$    27% 161$                   
Totals Totals 3,333$       4,921$       1,588$    48% 2,054$               

Ticker

Stock Name Symbol Dec-18 Dec-19 Jun-20 Dec-18 Dec-19 Dec-18 Dec-19 Amount Percent 14-Aug % change
Value Gained/ 

Lost ($B)
AT&T T 7,285.0          7,170.0          7,125.0          26.50$        38.56$        193$           276$           83$          43% 30.01$       -22% (61)$                    
Verizon VZ 4,130.0          4,140.0          4,141.0          53.38$        60.77$        220$           252$           31$          14% 58.79$       -3% (8)$                      
T-Mobile TMUS 850.2             855.6             1,236.5          63.61$        78.42$        54$             67$             13$          24% 115.49$    47% 46$                     
Comcast CMCSA 4,517.0          4,607.0          4,607.0          33.39$        44.76$        151$           206$           55$          37% 43.77$       -2% (5)$                      
Charter CHTR 225.3             214.8             211.1             284.97$     485.08$     64$             104$           40$          62% 604.99$    25% 25$                     
Totals Totals 683$           906$           223$        33% (3)$                      

2020 YTD PERFORMANCE

2020 YTD PERFORMANCE

Stock Price Annual ChangeEquity Value ($B)

Stock Price Equity Value ($B) Annual ChangeShares (millions)

Shares (millions)

https://www.wsj.com/articles/tiktok-tracked-user-data-using-tactic-banned-by-google-11597176738
https://www.reuters.com/article/us-apple-epic-games-lawsuit-analysis/in-lawsuit-fortnite-maker-to-test-idea-of-iphone-as-market-unto-itself-idUSKCN25B02M


 
Apple gained over $65 billion this week ($145 billion in the last two) and accounted 
for more than 100% of the Fab 5 increase, despite concerns that a possible WeChat 
ban could reduce Chinese iPhone sales.  The “up and to the right” slope for most of 
the Fab 5 has begun to flatten (this may be part of a quarterly trend – look at May’s 
weekly gains) - holding on to $2 trillion in gains for the year is no small feat.   
 
The Telco Top 5 continued their steady progress and has nearly recovered as a group 
the entirety of this year’s losses.  Leading that recovery is Comcast, with another $4 
billion in gains this week.  Hard to believe that during the worst of the pandemic’s 
volatility, the Philly-HQ media and communications powerhouse had logged over 
$53 billion in market cap losses in 2020.      
 
One other interesting note which adds credence to the “now #2” claim by T-Mobile:  
In the first 7.5 months of 2020, the equity market value gap between AT&T and T-
Mobile (even with the Sprint merger and the subsequent Softbank secondary 
offering changes) has shrunk by $107 billion.  If that trend holds, T-Mobile USA will 
overtake AT&T in equity market capitalization by the end of this year (there’s ~$70 
billion gap today).  While we are making no predictions due to merger synergy 
uncertainties, it is interesting to note just how quickly T-Mobile has closed that gap.  
If HBO Max’s appeal fails to expand beyond their current base, then we could see 
AT&T’s equity market value eclipsed by their Bellevue-based competitor.   

 
As we discussed last week (with respect to Google), simply because each of the Fab 5 has negative net debt does not 
mean that they are not willing to sell additional bonds.  This week, Bloomberg reported that Apple sold $5.5 billion in 
debt at an average yield of 118 basis points above treasuries (with the 10 yr note trading at 70 basis points, this would 
imply a yield of around 2.8-2.9% on a 10-yr note).  Bloomberg also reported that Apple sold a portion of the debt at 40-
year rates with “favorable yields.”  While unnamed sources indicated that the proceeds will largely be used to 
repurchase shares (the entire $5.5 billion would equate to 0.3% of Apple’s current net worth), it’s interesting to note 
how little coverage this COVID-initiated share buyback boom is receiving.    
  
In other Fab 5 (and Telco Top 5) related news, Microsoft and AT&T launched the long-awaited “don’t call it a phone” 
Microsoft Duo this week for $1400.  Lots of media attention piqued our interest, until we looked at the specs (here).  No 
5G (which runs contrary to AT&T’s business sales messaging), no Wi-Fi 6, a relatively low battery level (for 2 screens), 
and no Band 48 (CBRS) or Band 71 (T-Mobile’s 600 MHz band – perhaps this was by design), which significantly limits it’s 
ability to be marketed by T-Mobile.  We aren’t quite sure where launching an LTE device for enterprises in a 5G-centric 
world ranks – but it’s somewhere in between the Easter Sunday (no joke) launch of the Microsoft Lumia 900 
(announcement here) which had a terrific camera, and the delayed launch (until the Z10 release in 2013 including this 
very confusing and forgettable Super Bowl ad) of any Blackberry that had LTE enabled.   
 
Bottom line:  We know that it’s very hard to break through the Apple/ Samsung duopoly, but Microsoft falls short until 
they address each of the shortcomings described above.   
 
 
Summer Analyst Conference Roundup: AT&T’s Post-COVID Mantra - WarnerMedia and DirecTV Recoveries 
 
This week, there were two distinct telecommunications-focused conferences, Cowen’s Communications Infrastructure 
Summit and Oppenheimer’s Technology, Internet & Communications Conference.  Both were virtual. 
 
AT&T CFO John Stephens kicked off the Oppenheimer conference (video here), reiterating many of the themes voiced 
during their earnings call: 
   

1. Broadband and wireless are forming the foundation for AT&T’s cash flows  

Week ending Fab 5 Telco 5
YTD through 28-Feb (73)$           (59)$           

6-Mar 12$             23$             
13-Mar (211)$         (46)$           
20-Mar (507)$         (107)$         
27-Mar 249$          40$             
3-Apr (10)$           (13)$           
9-Apr 409$          64$             

17-Apr 393$          20$             
24-Apr 16$             (16)$           
1-May 28$             (8)$              
8-May 235$          18$             

15-May 34$             (27)$           
22-May 160$          21$             
29-May (19)$           37$             

5-Jun 132$          25$             
12-Jun 44$             (34)$           
19-Jun 210$          1$               
26-Jun (79)$           (29)$           

10-July (2 weeks) 724$          31$             
17-Jul (220)$         20$             
24-Jul (89)$           1$               
31-Jul 390$          7$               
7-Aug 209$          22$             

14-Aug 17$             6$               
Total 2,054$      (3)$             

2019 Market cap gain ($B) 1,579$       220$          
% of 2019's gain added/ lost 130% 1%

Gains/ Losses ($B)

https://fortune.com/2020/08/12/apple-china-market-trump-wechat-ban/
https://fortune.com/2020/08/12/apple-china-market-trump-wechat-ban/
https://www.bloomberg.com/news/articles/2020-08-13/apple-joins-the-tech-borrowing-boom-with-second-deal-this-year
https://about.att.com/story/2020/microsoft_surface_duo.html
https://www.microsoft.com/en-us/surface/devices/surface-duo?activetab=techSpecs&&ef_id=EAIaIQobChMI4LeeoKed6wIVA49bCh1wYALeEAAYASAAEgKO4_D_BwE:G:s&s_kwcid=AL!4249!3!456326176241!b!!g!!%2Bsurface%20%2Bduo&ef_id=EAIaIQobChMI4LeeoKed6wIVA49bCh1wYALeEAAYASAAEgKO4_D_BwE:G:s&OCID=AID2100151_SEM_EAIaIQobChMI4LeeoKed6wIVA49bCh1wYALeEAAYASAAEgKO4_D_BwE:G:s
https://www.businessinsider.com/microsoft-and-nokia-launch-the-lumia-900-on-easter-2012-4
https://news.microsoft.com/2012/04/09/release-of-new-4g-phones-a-milestone-for-windows-phone-nokia-partnership/
https://bizcommunity.att.com/conversations/blackberry-os/att-plans-to-launch-blackberry-z10-and-blackberry-q10-smartphones-powered-by-blackberry-10/5deffbbbbad5f2f606dd708e
https://www.youtube.com/watch?v=pT7RHMkN7TA
https://www.youtube.com/watch?v=pT7RHMkN7TA
https://wsw.com/webcast/oppenheimer3/t/2053100


2. Cost transformation is not slowing down a bit during the COVID-19 crisis 
3. FirstNet continues to be a gift that keeps on giving, not only allowing them to expand the definition of “first 

responder” to hospital staff and utilities workers, but also providing the funds to make systems 
improvements that have improved AT&T’s operational efficiencies (and resulted in lower churn) 

4. AT&T continues to generate a lot of cash 
5. The company continues to take advantage of very low interest rates (re: commentary in last week’s Sunday 

Brief surrounding T-Mobile’s cost savings) 
6. The dividend (with current yields approaching 7%) is still safe 
7. The post-COVID environment, particularly with respect to WarnerMedia, remains uncertain  

 
There are very good quotes for 
each of the points above, but the 
most interesting point to us was 
Mr. Stephens' comments on cable 
as a competitor (around 28:40 in 
the video):   
 
Tim Horan:  (part of a multi-part 
competitor question)… Do you 

think the cable companies will build out wireless capabilities?  
 

John Stephens:  Cable is really continuing to focus on the bundling aspect with their broadband and their video 
– that’s what we’ve seen.  The geographic footprint of having the ability to cover a nation – people want the 
whole country – they want to be able to roam, they want to be able to use the network wherever – and cable 
footprints aren’t set up that way.  So when you get into those roaming costs…  Are they competing?  Yes.  Have 
they established customers?  Yes.  Are they hitting the industry marks on margins and profitability? No, I don’t 
think they are.  So I think it’s more of a defensive measure for them.  We’ll see their participation in activities to 
further their footprint or not – so far we have not seen any of that.  We pay attention to cable but they are not 
the #1 competitor out there.   

   
While many in the telecommunications industry (including AT&T) aren’t quite sure what to make of Dish’s wireless 
initiatives (no one is taking their eye off of Dish), it’s very interesting to hear an almost dismissive tone with respect to 
cable simply because they do not own and operate a licensed spectrum network today.   
 
For some idea of what cable might be up to, let’s see what’s going on with the CBRS auction after Round 47.  Here’s the 
latest large market data from Sasha Javid (site here):   
 

https://sashajavid.com/FCC_Auction105.php


 
 
Last week, there were considerably more markets with more demand than supply (12 out of 20).  That number is now 
down to three, with market activity being focused on the Miami and Chicago areas (both Comcast).  It’s important to 
note that in the case of Miami, the price per MHz POP is still considerably lower than their metropolitan counterparts 
(even lower than Detroit) and that when final bidding has stopped, prices may be higher.   
 
It’s very hard for us to see a situation where cable was not extensively involved in the CBRS process.  They have long 
fought to have the band included in each of their devices (see Xfinity selection here – the first 10 devices all carry Band 
48).  They have a lot of “pole” experience in their local markets, albeit not as much with CBRS-based small cells.  And, 
best of all, this is not an “all or nothing experience” – like their outdoor Wi-Fi deployments (under the CableWiFi SSID), 
they have the ability to use information gathered from their millions of customers to pinpoint where offload makes the 
most sense.  It also is completely feasible that cable and Verizon might partner to make the CBRS deployment process 
faster (re: Priority Access Licenses apply to spectrum that has already been deployed.  This is a multi-quarter as opposed 
to a multi-year rollout).   
 
Bottom line:  AT&T dismisses cable’s consistent 500-600K quarterly net additions at their own risk.  To use telecom 
parlance, Comcast and Charter (and Cox) might have figured out the right “Least Cost Route” formula with Verizon that 
allows them to make money in wireless and deploy/expand a wireless network overlay on their own terms.  We will 
learn more about cable’s “sneak attack” in just a few weeks.  The real tipping point comes when cable’s marginal cost to 
grow enables them to come close to (or match) a “Four for $XXX” promotion.  Once cable eats into family plan net 
additions, Mr. Stephens' focus will intensify.  A smartly deployed CBRS footprint and a cooperative MNO partner like 
Verizon might get them there.    
 
 
Summer Analyst Conference Roundup:  Verizon’ Fiber Ambitions 
Verizon’ Senior Vice President of Network Strategy & Planning, Adam Koeppe (picture nearby), 
gave an excellent interview at the Cowen Communications conference (Colby Synesael, who 
famously predicted that the T-Mobile/ Sprint merger was doomed about a month before it was 
ultimately approved and who crazily predicted that GTT would be the best performing telecom 
stock in 2020, led the interview).   
 
Here are the takeaways from the discussion (full transcript here):  

1. Network architecture and corporate strategy are tightly intertwined  

https://www.xfinity.com/mobile/shop?category=device
https://thefly.com/landingPageNews.php?id=3013010&headline=TMUS;S-TMobile-Sprint-analyst-commentary-
https://thefly.com/landingPageNews.php?id=3013010&headline=TMUS;S-TMobile-Sprint-analyst-commentary-
https://www.barrons.com/articles/10-potential-telecom-surprises-for-2020-51577990923
https://finance.yahoo.com/quote/GTT?p=GTT
https://finance.yahoo.com/quote/GTT?p=GTT
https://www.verizon.com/about/sites/default/files/2020-08/Cowen-Conf-Transcript-2020-08-11.pdf


2. Traffic balance remains below normal in the urban core, and above average in suburban and rural areas 
3. Enterprise order activity is up, led by VPN and collaboration demand 
4. Edge compute needs are directly correlated to latency requirements 
5. Verizon’s MEC relationship with Amazon, while not exclusive and still embryonic, is a lot deeper than most 

people recognize 
6. The value of the Amazon relationship directly correlates to Verizon’s ability to simplify the developer 

experience.   
7. IBM adds a meaningful application layer to Verizon’s 5G network for enterprises 

 
Adam also does a very good job of discussing public versus private clouds in the interview (which was punctuated by 
Verizon’s Bayer AG global network announcement two days later).  The most interesting part of the interview, however, 
came what Colby asked about capital spending after fiber (emphasis added in Adam’s response):   
 
Colby Synesael: Don't you get to a point though where like you've blanketed enough of the U.S. with fiber?  And it's no 
longer about building the fiber and the strategy does kind of transition to other areas of the build-out, maybe it's MECs, 
for example?  
 
Adam Koeppe:  So if you think -- I mean we had 60-plus markets that are in some phase of fiber build-out, right? But the 
goal is in every square foot of the country. So it is very targeted to the more dense areas, our hottest markets, if you will, 
for 4G and 5G growth. That's where -- that's the sweet spot for where we're putting our fiber resources. That's -- there's 
still 2 to 3 years left in that build program for those core markets. So each year, though, we have an aggressive capital 
management process that looks at projects that have a greater need versus ones that don't and shift resources 
accordingly. But right now, we are full steam ahead on the fiber build and pairing that with our 4G and 5G node 
deployments and it's been going exceptionally well. 
 
I think this is Adam’s way of saying “Fiber is Verizon’s foundation for growth.  What you see in Phase 1 (60 markets) is 
exactly that – the first phase.  Our goal is to cover a metropolitan area economically with an owned and operated fiber 
network.”  We think this is a correct paraphrase and are greatly encouraged to see them make this statement.  Bottom 
line:  Verizon is going to fiber up beyond the 60 markets, and, like wireless network expenditures, new fiber 
deployments will be a $2-3 billion annual expenditure for the company in perpetuity.  If they increase their One Fiber 
accountability (“sell where you have fiber/ don’t sell where you don’t have fiber”), Verizon could create 
disproportionate value in the next decade.    
 

 
 
Summer Analyst Conference Roundup:  T-Mobile’s Network Deployment  

https://www.verizon.com/about/news/verizon-global-network-bayer


The last discussion for this Brief will be Tim Horan’s interview of three of the key T-Mobile management team members:  
CFO Peter Osvaldik, CMO Matt Staneff, and President of Technology Neville Ray (pictured above and full video interview 
here).  Many of the points were made in last week’ Brief, but there are several key additional insights:   
 

1. T-Mobile’s site upgrade capacity target is 800 units per week (40,000 per year).  This capacity covers both 
the 600 MHz and the 2.5 GHz projects.  June averaged 600 per week, and July 700 

2. Currently, the focus is on completing the 600 MHz rollout but Neville anticipates that T-Mobile will roll out 
“multi-thousands” of 2.5 GHz site upgrades as well as largely complete the 600 MHz rollout 

3. It takes approximately 5-10 business days to upgrade a site 
4. Each 2.5 GHz site rollout has a two-part benefit:  a) Significantly improves the 5G experience (to 300 Mbps 

initially and substantially more than that with an extra 20 MHz of 2.5 GHz deployment), and b) Sprint 
synergies as the future network is instituted and site consolidation can occur on a single network platform 

5. Fixed wireless is a rural-focused project (creating a distinction with Verizon’s 5G Ultra Wideband offering 
which is urban-focused).  Matt reported that the selective Grand Rapids trial results were very encouraging 
from both a network performance as well as an NPS perspective.  T-Mobile believes that the addressable 
market for their home broadband service could be as much as 50% of the US Households (which means all 
of rural and part of the suburban/ rural mix.  More on that segmentation from Bloomberg here) 

 
The quote of the interview was from Neville who commented (to Tim Horan) “I can’t have a bad day anymore, Tim.  I 
wake up every morning and there’s a smile on my face because I finally got a great set of spectrum assets.”  That pretty 
much summarizes the tasks ahead for T-Mobile:  a) come together; b) build the best network possible; c) win together.   
 
That’s it for this edition of The Sunday Brief.  Next week, we will turn our analysis to telecom’s future in a Biden 
administration (which makes the TikTok and Fornite stores more relevant).  Until then, if you have friends who would 
like to be on the email distribution, please have them send an email to sundaybrief@gmail.com and we will include 
them on the list (or they can sign up directly through the new website).   
 
Stay safe and keep your social distance!  
 
 

https://wsw.com/webcast/oppenheimer3/tmus/2767495
https://www.bloomberg.com/news/articles/2018-11-14/u-s-is-majority-suburban-but-doesn-t-define-suburb#:%7E:text=According%20to%20the%20newly%20released,and%2021%20percent%20as%20rural.
mailto:sundaybrief@gmail.com

